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Designers
of substance

STARCH unveils its new 
batch of  homegrown 
creative talent
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It’s a pioneering fashion/design 
project in Lebanon with a name that 
represents a white, odourless 
substance. However, Starch is 
anything but dull as it is arguably the 
single biggest supporter of emerging 
creative talent in the country, started 
by renowned fashion designer Rabih 
Kayrouz and Tala Hajjar five years 
ago, in collaboration with Solidere.

For this 2013 fashion year the Starch 
foundation showcases some of the 
most promising new talent, each 
with their signature style. The new 
candidates (they are rotated each 
year) are guided through the process 
of developing their collections as 
well as promoting them through 
communication and marketing, all 
while being given retail experience, 

thanks to the use of a store in the 
heart of Beirut’s vibrant art and 
culture district - Saifi Village.

Like the name of the foundation, the 
designers behind it represent the 
qualities of the chemical substance it 
stands for: a hardening or bonding 
component in the textile industry. 
Metaphorically, the designers 
symbolise the component parts and 
creative agents for the burgeoning 
fashion and design industry in 
Lebanon.  

This year the creative brat pack is led 
by Stephanie Moussallem, a product 
designer by profession, who helped 
re-design the boutique, giving it an 
industrial edge. She took inspiration 
from a local beer factory (961).  

Using a large wall panel as the 
backdrop, she recreated the same 
metal pipes as the brewery to 
protrude from the life size picture 
and continue throughout the store, 
doubling as railings for the clothes.“I 
wanted to contradict the idea of what 
a boutique should look like, but while 
making it practical and aesthetic as 
possible,” she explained. This design 
philosophy is also apparent in her 
beautiful collection of magnifying 
glasses and marble and brass desks 
produced for the store.

Bashar Assaf brings an eclectic range 
of ladies ready to wear that is 
inspired by geology. “I’m really 
interested in the metamorphism of 
rocks,” he tells us.  This passion was 
developed into customised prints, 
giving his collection a somewhat 
sci-fi flair. Assaf, who also works as a 
stylist for production houses in 
Lebanon and Saudi Arabia, wants to 
focus more on prints next season 
and begin his first menswear 
collection.

Striking with the strongest 
commercial appeal is Hussein 
Bazaza’s first ever collection, which 
features plenty of elaborate pieces in 
dramatic cuts using velvet, knit 
crochet and even brocade in rich 
colours. Bazaza also teaches the craft 
at ESMOD – the country’s leading 
fashion school. 

Perhaps the most experienced of the 
crew is Sevag Dilsizian, having 
worked in jewellery making for two 
decades.  He launched his first 
collection of unisex statement rings 
titled DAS, which means “to give” in 
his native Armenian. The rings are 
all made with brass as the main 
metal then mixed with gold and 
black rhodium. Each ring comes 
with a name and a small story, 
making the bearer feel special, no 
doubt, with the poetic themes and 
intricate handcrafted designs. 

Another designer also with 
Armenian heritage is Celine Der 
Torossian, who could easily pass for 
a model. She produced a successful 
fashion installation and collection 
launched at the SMO gallery last 
year.  For her first Starch collection, 
she drew upon art deco and 
geometrical references and created 
shapes from neoprene fabric 
(commonly used for Scuba gear) 
pressed onto various beautifully 
tailored black jersey wardrobe 
separates. 

Clearly the members of the Starch 
team bring their unique stories with 
their dazzling creations. To view this 
design team’s Spring/Summer 2013 
and second collection visit STARCH 
boutique located at 1051 Quartiers 
des Arts, Saifi Village (www.
starchfoundation.org).
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